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HOUSING.
PRECINCTS.

INFRASTRUCTURE.
S h a p e d  b y  d i g i t a l ,  s u p e r c h a r g e d  b y

a r t i f i c i a l  i n t e l l i g e n c e ?

Housing. Precincts. Infrastructure. AI is changing how we deliver
all of them. Digital Assembly Victoria brings together the leaders

who are making it happen.

Join us in Melbourne this August for a day of honest conversation
about what it actually takes to get AI working in the built

environment. 

We'll hear from practitioners deploying AI on live projects, CEOs
navigating organisational change, and government leaders setting the

policy agenda.
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AGENDA.
OPENING KEYNOTE

800,000 Homes in 10 Years: Why AI Isn't Optional

LEADERSHIP PANEL NO.1
Artificial Intelligence in the Built Environment - Now

KEYNOTE
AI-Ready is a Leadership Challenge, Not a Technology

Challenge

LEADERSHIP PANEL NO.2
Digital Engineering in an AI World

LEADERSHIP PANEL NO.3
Artificial Intelligence in the Built Environment - Whre to Next?

NETWORKING DRINKS.
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Housing. Precincts. Infrastructure. AI is changing how we
deliver all of them. Digital Assembly Victoria brings together
the people who'll shape what comes next. This is the
conversation the sector needs to have. Be part of it. Join us.

Adam Beck

WHY ATTEND.

Be in the Room
 With only 90 seats available, this is a rare opportunity to be

part of a discussion rarely had, if at all. Every organisation says
they're exploring AI. Fewer are asking the harder questions -

leadership, culture, capability. That's what this event is about.
If you're serious about digital transformation, you need to be

here.

Connect Policy with Innovation
 Join fellow decision-makers from government, industry, and
tech to align digital ambition with real delivery. This is where

the built environment meets digital, and policy meets practical
impact.

Position Your Organisation as a Leader
 From smart infrastructure to AI-driven operations, this is

your chance to lead, partner, and invest in helping shape a $200
Billion infrastructure pipeline.

Co-Founder, Digital Built Forum
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WHY PARTNER
WITH US?

 Access some of Victoria’s most influential decision-makers in
government, infrastructure, and technology.

Brand leadership as a champion of digital transformation and
city shaping.

Targeted exposure to a highly engaged audience.

The Digital Built Forum is the only dedicated digital built voice
in Australia.

Benefit from a Diverse Audience Profile
Senior government officials and policymakers

Infrastructure and transport leaders
Technology and innovation executives

Urban and regional planners
Industry associations and advocacy groups
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OVERVIEW.
SUMMARY OF 
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Welcome Address (5min)

Brand Placement:
Signage
Collateral
Web
Social

Program Advertisement    Full    Half

Comp Tickets                         6        4        2 

Supply of Collateral

Podcast

Opening Remarks

Post Event Advocacy Doc
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PLATINUM
PARTNER.
INVESTMENT – $15,000

Position your organisation as the premier supporter and
thought leader on the day. With benefits for the long term.

Benefits:
Recognition as Platinum Partner in all event collateral, signage, and
media releases.
Opportunity to deliver 5-minute opening address.
Prime logo placement on promotional materials and the stage
screen.
Six (6) complimentary tickets to the event for staff and
clients/customers.
Inclusion in pre- and post-event media and social media promotions.
Opportunity to supply branded collateral/merchandise for
attendees.
Full-page profile/advertisement in event program.
Pre-event podcast recording and publishing on the Digital Built
Forum Podcast.
Post-event joint advocacy and promotion - 1 page article.

Availability: x1
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GOLD
PARTNER.
INVESTMENT – $10,000

Gain high visibility and meaningful engagement opportunities.

Benefits:
Recognition as Gold Partner in all event collateral and signage.
Logo placement on website, promotional materials, and stage screen.
Four (4) complimentary tickets to the event for staff and
clients/customers.
Opportunity to supply branded collateral/merchandise for
attendees.
Half-page profile/advertisement in event program.
Inclusion in social media promotion before and after the event.
Pre-event podcast recording and publishing on the Digital Built
Forum Podcast.
Post-event joint advocacy and promotion - half page article.

Availability: x1
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SILVER
PARTNER.
INVESTMENT – $5,000

An accessible option to support the Assembly and be visible to
key stakeholders.

Benefits:
Recognition as Silver Partner in event collateral and signage.
Logo placement on website and event program.
Two (2) complimentary tickets to the event for staff and
clients/customers.
Opportunity to supply branded collateral/merchandise for
attendees.
Inclusion in social media acknowledgments pre- and post-event.
Post-event joint advocacy and promotion - placement of quote.

Availability: x1
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NETWORKING
PARTNERS.
INVESTMENT – $500
A strategic opportunity to promote your brand during morning
tea and lunch break.

Benefits:
Banner in networking area during breaks.
Opportunity to supply branded collateral/merchandise for
attendees.
Listing in the online event program and day program.

Availability: x1

INVESTMENT – $1,500
Naming sponsor for the networking drinks at end of day.

Benefits:
Banner in networking area.
Opportunity to supply branded collateral/merchandise for
attendees.
Listing in the online event program and day program.
Pre-event podcast recording and publishing on the Digital Built
Forum Podcast.

Availability: x1 10.



INTERESTED?

11.

Please contact us to discuss and confirm your preferred partnership
package.

All partnership requests are subject to review and approval by the
Digital Built Forum.

Partner selection will be based on alignment with the Assembly
themes and consistency with the Forum’s mission and objectives.

Once confirmed and contracted, Partners will work closely with
Digital Built Forum staff to implement promotional entitlements in

line with their chosen package.

CONTACT
Adam Beck

adam@digitalbuiltforum.com
+61 422 496 043
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